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Digital Social Innovation

The International Labor Organization (ILO) reported that the majority of new work opportunities in the last
decade had been generated in the informal and digitally based economy while the World Economic Forum
argued that creativity is one of the top three skills that workers will need in the near future. Experts claim
that, due to the break of new technologies, workers are going to have to become more creative in order to
benefit from these changes. Furthermore, an increasing number of professionals choose to start a business
with no intention of ever adding staff whilst self-employment is growing in popularity. The term “solopre-
neur”is becoming very topical. It has been introduced in the early 2010s to design people who start a busi-
ness alone also to get an extra income. A solopreneur is typically a hard worker who uses digital technology
to pursue their business. A solopreneur should be innovative and creative.
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This project aims at creating a Strategic Partnership to innovation to realize an educational program for
social solopreneurs. It will contribute to promote Digital Social Innovation (DSI) competence and creative
skills among adult people and educate them on the emerging top self-employment opportunities for a
social solopreneur, such as social influencer, social blogger, virtual social assistance, social consultant, social
media consultant, life coach, etc.

According to the DSI Final Report funded by the European Commission, DSl is defined as: “A type of social
and collaborative innovation in which innovators, users, and communities collaborate using digital techno-
logies to co-create knowledge and solutions for a wide range of social needs and at a scale and speed that

was unimaginable before the rise of the Internet”.

> An educational framework for social solo-entrepreneurs and the related educational methodologies and
practices.

> A training program for adult solopreneurs based on a smart learning approach, namely the use of an
intelligent learning environment and advanced learning approaches (Digital Social Learning and Online
Collaborative Learning).

> An educational toolkit for social solopreneurs including interactive Recommendations/Suggestions.
Target groups
Adults with a bachelor’s degree (preferably 40-45 aged and skilled in the use of digital technology) repre-
sent the primary target group.
The other target groups are:

» Educational institutions;

B Social enterprises who are interested in DSI and aim at improving their current services;

W Social Services who are interested in modernizing their services.

** Co-funded by the “Funded by the Erasmus+ Programme of the European Union. However, European Commission and
] Erasmus+ Programme  Turkish National Agency cannot be held responsible for any use which may be made of the information
ok of the European Union . ntained therein”
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